LEADING ECONOMIC GROWTH
BUILDING RESILIENT COMMUNITIES
CREATING OPPORTUNITIES
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SEPARATING MYTH FROM REALITY

FROM BOOM TO BUST: GETTING REAL ABOUT THE
ECONOMY




MYTH:
WYOMING'S ECONOMY IS
DOING FINE.



Q,\BSINES

% REALITY: WE ARE IN LONG-TERM DECLINE.

Growth of Real GDP per Capita by State
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 REALITY: WE ARE IN LONG-TERM DECLINE.

State Growth of Median Wage, 2012 - 2022
Controlling for starting wages (COL adusted)
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Mote: Values are residuals of a regression examining real growth of state median wages between |
controlling for starting median wages.
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REALITY: WE ARE IN LONG-TERM DECLINE.
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% REALITY:
RURAL WYOMING IS CAUGHT IN A VICIOUS CYGLE.

Commuting Zone Locations of those Born in Wyoming (1984-1992)
No Longer Living in Wyoming, at Age 26 Share
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% REALITY:
RURAL WYOMING IS CAUGHT IN A VICIOUS CYGLE.
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MYTR:
THE STATE IS BROKE.
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Fiscal 50: State Trends And Analysis
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Rainy day funds $1.496 billion
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MYTR:
MOST PEOPLE DON'T
WANT WYOMING TO
GROW.
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MYTR:
NOBODY WANTS TAXES T0
INCREASE.
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YOU MIGHT BE SURPRISED.

REALITY: -._ I

Oppose
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MYTR:
WE SHOULDN'T DO ANYTHING
THAT WILL GREATE MORE

PROBLEMS.
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Find and activate the
people who feel the
problem and cando

R EA L I Y ] o something about it
Identify a
I n y

problem that
matters
Understand why
the problem is
happening

DON'T EXIST, BUTWE
CANGET BETTERAT <

ain knowhow

SOLVING PROBLEMS BY
SOLVING PROBLEMS.

Design and Test Potential
Solutions: Policy,
Leadership, Investment

See what
happens
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MYTH:
NOBODY KNOWS
WHAT T0 DO.



YoMy
< ¥

USIN
% Lsg

7IDNOOO

REALITY:

WE KNOW.

Find and activate the

people who feel the

problem and can do

] something about it
Identify a

problem that
matters
~
Understand why
the problem is
happening
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See what
happens

Gain knowhow,
people, and
resources

Design and Test Potential
Solutions: Policy,
Leadership, Investment
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MYTR:
WE HAVE TIME TO FIX THIS.
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REALITY:
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IT IS AN URGENT SITUATION

State Growth of Median Wage, 2012 - 2022
Controlling for starting wages (COL adusted)
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Mote: Values are residuals of a regression examining real growth of state median wages between ;

controlling for starting median wages.
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MYTR:
NOBODY IS WILLING T0 LEAD.



REALITY:

WE ARE!
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